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Safe Harbor Statement
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of the Securities Act of 1933, as amended, and Section 21E of the Securities Exchange Act of 1934, as
amended (the Exchange Act), which represent our expectations or beliefs concerning future events.
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looking statements are based on reasonable assumptions, statements made regarding future results are
subject to a number of assumptions, uncertainties, and risks that could cause future results to be

materially different from the results stated or implied in this presentation. Uncertainties, risks, and

other factors that may cause actual results or performance to differ materially from any results of

performance expressed or implied by forwdabking statements in this presentation include: (1) our

ability to manage our operating expenses and realize operating efficiencies, (2) our ability to maintain

and grow our sales with existing and new customers, (3) our ability to retain existing members of our

senior management team and to attract additional management employees, (4) our ability to manage
fluctuations in the availability and cost of key materials and tools of production, (5) general economic
conditions that might impact demand for our products, (6) competition from existing or new

participants in the pet products industry, (7) our ability to design and bring to market new products on a

timely and profitable basis, (8) challenges to our patents or trademarks on existing or new products, or

(9) our ability to secure access to sufficient capitafasourableterms to manage and grow our

business. We caution that these risk factors are not exclusive. Additionally, we do not undertake to

update any forward looking statements that may be made from time to time by or on behalf of us

except as required by law.
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A Founded in 1995 by Dr. Steve Tsengas and Dean TsengasA 3C S @RS NX ¢

A Focused on high growth categories in némod pet products
A Interactivecat and dog toys and accessori&i billion/yearcategory
A Feline waste and odor control solution§s250 million/year category)
A Healthyfeeding/storagesystems ($100 million/year category)

A Products designed to:
A Satisfy the mental/physical health, safety and comfort of pets
A Satisfy the pet owners pleasure and convenience of owning a pet
A Satisfy the needs of retailers for innovative, upscale, profitable, products

A Strong, diversified product portfoliqapproximatelyl,000 SKUs

A Solid pipeline of new, innovative products and line extensiofk70patents
issued/pending)
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Mission Statement

To exceed pet and pet parent
expectations with innovative solutions.
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Corporate Timeline & Milestones

Market Acceptance & Continued Expansion & Acquisition
Recognition

Founded in Founded with Becomes publically traded Durapet® is introduced and Litigation begins betweean Durapet® Hybrid line launched at Launch of OurPets®
1985 as launch of the Big company under the symbol quickly becomes a winner in Applica/LitterMaid and Walmart and continues to set Intelligent Pet Cars™
Napro Inc. Dog Feeder® OPGCO [OTGEE) all retail channels SmartScoop® sales fmﬂ_nrgdﬁ :‘g:fsﬂﬂlr in line of products
19856 19956 2001 l 2004 2007 2013 2016 I
1997-1998 1999-2000 2006 2010 2012 2014
Enters into Canine &  Innovative products such as raised Acguires PetZone®, which Acquires Cosmic Catnip™ SmartScoop® litigation i= Mew branding launched
Feline Toys, Changes feeders and the Play-MN-Squeak® includes rights to Products Company resolved for OurPets® and Pet Zone®
name to OurPet's  Mouse are instantly disruptive and SmartScoop®
successiul
Major Products & Acquisition Timeline
o Wonder Bowl® Cafty Whack®
Durapet’ & emivm

Stainless Steel

2001 2006 2009 2012 2014 2016
(00 EZ Scoop™, Corknip®  Inteligent Pet Care™

;g’u;.i?m' a a Launch

) a New Branding
- 5, INTELLIGENT

= . Ounlfls ‘!m PET?:::AHE
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Business Model

Innovative Product Offerings Backed by Strong R&D and Patents

V  Products are brought to market after careful V  Aversion to developing commodity products
investment in both behavioral research and V  Formidable patent fencing process to secure
technology research inimitability versus the competition

V  Focus on products with proven efficacy

-

Positioning with Leading Retailers

V  Strong sell-through history with retailers such as Wal- V  #1 ranking within product category position at Amazon
Mart, PetSmart, and Petco and Walmart
V  Private label business helps maintain shelf space V  Broad retail presence across pet specialty and food,

within pet specialty retailers drug & mass retailers, as well within e-commerce

Specific Pet Industryrends

Consolidation of vendors within leading retailers V  The Waste & Odor control market represents a
particularly attractive, growing segment

<

V  Millennials are picking Pets over People
\Y Growth in Toys & Accessories continue
\% 75% of Americans in their 306s have dogs, while 51%

have cats

Mintel' September 28 ﬁ
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/5% of Sales covered by Patents

m Patented
= Non Patented
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Our Industry and Markets
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Market Trends

U.S. Pet Industry
A Third largest consumer marke($77.07 billion in 2015)

A Projected total U.S. retail sales of expected to graavapproximately $96 billion by 2020
A Forecasted compound annual growth ratever 4%through 2020
A 65% of households own a pet totaling 82.5 million pet owners
A Dogs owned by 44% and cats by 35% of households
A Average annual spending on nefood pet products:
A $1,049 for dogs, $846 for cats
A Recession resistant
Pet Accessories and Treats Category
A Represents about9% of U.S. Pet Industry annual sales
A Annual category sales of approximatétys.18 billion
A Forecasted compound annual growth rate &% through 2020
A Petsarelivinglongego cz’s 2F R234a YR o 2F OFd&a I NB 6
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Our Products

Categories:

A Toys and Accessories

A Feeding Solutions

A Waste Management Solutions




Products

Product Overview First Three Quarters of 2016
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Total Revenue
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2016 Sales by Product Category

0%0%
4%

1%
m Edibles/Consumables

m Housing
Toys/Accessories
m Bowls/Feeders
m Health/Wellness
52% ® Universal/Other

Waste & Odor Control
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Our Products; Toys & Accessories
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Innovative Leadewith Patented Catnip Technologies

A Loose Catnip Flakes

A 100%Filled Toys
A Refillable Toys
A Spray& Liquid
A CatnipGel

A Compressecatnip

A Edibles (Tuna Flakes)
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Many types of cat toys for different types of play




