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Safe Harbor Statement 

¢Ƙƛǎ ǇǊŜǎŜƴǘŀǘƛƻƴ Ƴŀȅ Ŏƻƴǘŀƛƴ ǾŀǊƛƻǳǎ άŦƻǊǿŀǊŘ-ƭƻƻƪƛƴƎ ǎǘŀǘŜƳŜƴǘǎέ ǿƛǘƘƛƴ ǘƘŜ ƳŜŀƴƛƴƎ ƻŦ {ŜŎǘƛƻƴ нт! 
of the Securities Act of 1933, as amended, and Section 21E of the Securities Exchange Act of 1934, as 
amended (the Exchange Act), which represent our expectations or beliefs concerning future events. 
Forward-ƭƻƻƪƛƴƎ ǎǘŀǘŜƳŜƴǘǎ ƎŜƴŜǊŀƭƭȅ ƛƴŎƭǳŘŜ ǿƻǊŘǎ ǎǳŎƘ ŀǎ άŀƴǘƛŎƛǇŀǘŜǎΣέ άōŜƭƛŜǾŜǎΣέ άŜȄǇŜŎǘǎΣέ 
άǇƭŀƴƴŜŘΣέ άǎŎƘŜŘǳƭŜŘΣέ ƻǊ ǎƛƳƛƭŀǊ ŜȄǇǊŜǎǎƛƻƴǎ ŀƴŘ ǎǘŀǘŜƳŜƴǘǎΦ !ƭǘƘƻǳƎƘ ǿŜ ōŜƭƛŜǾŜ ǘƘŜǎŜ ŦƻǊǿŀǊŘ-
looking statements are based on reasonable assumptions, statements made regarding future results are  
subject to a number of assumptions, uncertainties, and risks that could cause future results to be 
materially different from the results stated or implied in this presentation. Uncertainties, risks, and 
other factors that may cause actual results or performance to differ materially from any results of 
performance expressed or implied by forward-looking statements in this presentation include: (1) our 
ability to manage our operating expenses and realize operating efficiencies, (2) our ability to maintain 
and grow our sales with existing and new customers, (3) our ability to retain existing members of our 
senior management team and to attract additional management employees, (4) our ability to manage 
fluctuations in the availability and cost of key materials and tools of production, (5) general economic 
conditions that might impact demand for our products, (6) competition from existing or new 
participants in the pet products industry, (7) our ability to design and bring to market new products on a 
timely and profitable basis, (8) challenges to our patents or trademarks on existing or new products, or 
(9) our ability to secure access to sufficient capital on favourable terms to manage and grow our 
business. We caution that these risk factors are not exclusive. Additionally, we do not undertake to 
update any forward looking statements that may be made from time to time by or on behalf of us 
except as required by law.  
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Agenda 

 ÅhǳǊtŜǘΩǎ Story 

ÅOur Industry and Markets 

ÅOur Products 

ÅOur Channels of Distribution 

ÅOur Financials 

ÅInvestment Highlights 

ÅQuestions/Answers 
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hǳǊtŜǘΩǎ Story 
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Å Founded in 1995 by Dr. Steve Tsengas  and Dean Tsengas  - ά.ƛƎ 5ƻƎ CŜŜŘŜǊϯέ 
 

Å Focused on high growth categories in non-food pet products  

Å Interactive cat and dog toys  and accessories ($1 billion/year category) 

Å Feline waste and odor control solutions  ($250 million/year category) 

Å Healthy feeding/storage systems  ($100 million/year category) 
 

Å Products designed to: 

Å Satisfy the mental/physical health, safety and comfort of pets 

Å Satisfy the pet owners pleasure  and convenience  of owning a pet 

Å Satisfy the needs of retailers  for innovative, upscale, profitable, products  
 

Å Strong, diversified product portfolio (approximately 1,000 SKUs) 
 

Å Solid pipeline of new, innovative products and line extensions  (170 patents 
issued/pending) 

¢ƘŜ hǳǊtŜǘΩǎ /ƻƳǇŀƴȅ 

  

Source: Packaged Facts 2014-2015 
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Mission Statement  

 

To exceed pet and pet parent 
expectations with innovative solutions. 

6 
Confidential 



7 

Our History 
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Business Model 

Innovative Product Offerings Backed by Strong R&D and Patents 

Positioning with Leading Retailers 

V Products are brought to market after careful 

investment in both behavioral research and 

technology research 

V Focus on products with proven efficacy 

V Strong sell-through history with retailers such as Wal-

Mart, PetSmart, and Petco 

V Private label business helps maintain shelf space 

within pet specialty retailers 

Specific Pet Industry Trends 

V Consolidation of vendors within leading retailers 

V Millennials are picking Pets over People 

V Growth in Toys & Accessories continue  

V 75% of Americans in their 30ôs have dogs, while 51% 

         have cats 

V #1 ranking within product category position at Amazon 

and Walmart 

V Broad retail presence across pet specialty and food, 

drug & mass retailers, as well within e-commerce 

V The Waste & Odor control market represents a 

particularly attractive, growing segment 

V Aversion to developing commodity products 

V Formidable patent fencing process to secure 

inimitability versus the competition 
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75% of Sales covered by Patents 
 

75% 

25% 

Patented

Non Patented
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Our Industry and Markets 
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U.S. Pet Industry 

Å Third largest consumer market  ($77.07 billion in 2015) 

Å Projected total U.S. retail sales of expected to grow to approximately $96 billion by 2020 

Å  Forecasted compound annual growth rate over 4% through 2020 

Å 65% of households own a pet totaling 82.5 million pet owners 

Å Dogs owned by 44% and cats by 35% of households 

Å Average annual spending on non-food pet products: 

Å $1,049 for dogs, $846 for cats 

Å Recession resistant 

Pet Accessories and Treats Category 

Å    Represents about 19% of U.S. Pet Industry annual sales 

Å    Annual category sales of approximately $15.18 billion 

Å    Forecasted compound annual growth rate of  3% through 2020 

Å    Pets are living longer ς ос҈ ƻŦ ŘƻƎǎ ŀƴŘ от҈ ƻŦ Ŏŀǘǎ ŀǊŜ άǎŜƴƛƻǊǎέ 

 
 
Source: Packaged Facts U.S. Pet Market Outlook 2015-нлмсκ!tt! bŀǘƛƻƴŀƭ tŜǘ hǿƴŜǊΩǎ {ǳǊǾŜȅΣ нлмп-2015 

Market Trends 
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Our Products 
Categories: 
ÅToys and Accessories 
ÅFeeding Solutions 
ÅWaste Management Solutions 
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Products 
Product Overview  - First Three Quarters of 2016 
 

Total Revenue  
 

Toys & Accessories  Waste & Odor Feeding & Storage 
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38% 

61% 

2% 

Dog

Cat

Other

9% 

91% 

0% 

Dog

Cat

Other
87% 

9% 
4% 

Dog

Cat

Other

20% 

77% 

3% 

Dog

Cat

Other
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2016 Sales by Product Category 
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6% 
1% 

52% 

36% 

0% 0% 

4% Edibles/Consumables

Housing

Toys/Accessories

Bowls/Feeders

Health/Wellness

Universal/Other

Waste & Odor Control
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Our Products ς Toys & Accessories  
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Innovative Leader with Patented Catnip Technologies 

 Cat Toys - North American Catnip 

Å Loose Catnip Flakes 
 

Å 100% Filled Toys 
 

Å Refillable Toys 
 

Å Spray & Liquid 
 

Å Catnip Gel 
 

Å Compressed Catnip 
 

Å Edibles (Tuna Flakes) 
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Cat Toys - Interactive   

Many types of cat toys for different types of play 


